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኱つᶍᑠ኎ᗑ⯒࡟࠾ࡅࡿ
ၟရ┠ど᫬㛫࣭⁫␃᫬㛫࡜㉎㈙⋡࡜ࡢ㛵ಀศᯒ
 
໭ワᜨ୍1㸪ᶓෆಇ⿱2 
࠙せ ⣙ࠚ 
ᾘ㈝⪅⾜ືࡢఏ⤫ⓗ࡞ศᯒᡭἲࡢ୍ࡘ࡟ື⥺ศᯒࡀ࠶ࡿࡀ㸪ᚑ᮶ࡢື⥺ศᯒ࡟ࡼ
ࡿᾘ㈝⪅ࡢ㈙ୖ㔠㢠ࡣື⥺㛗࠶ࡿ࠸ࡣ⁫␃᫬㛫࡟ẚ౛ࡋ࡚ቑ኱ࡍࡿ࡜⪃࠼ࡽࢀ
࡚ࡁࡓ㸬ࡋ࠿ࡋࡑࢀ࡟ࡣື⥺㛗ࡀ↓㝈኱࡟ቑຍࡍࡿ࡜㈙ୖ㔠㢠ࡶྠᵝ࡟ቑຍࡍࡿ
࡜࠸࠺ၥ㢟ࡀ࠶ࡿ㸬ࡑࡇ࡛㸪࢔࢖࣐࣮ࢡࣞࢥ࣮ࢲࢆ⏝࠸ࡓ㸪ேࡀၟရࢆ㑅ᢥ࠶ࡿ
࠸ࡣ㑅ᢥࡋ࡞࠸᫬Ⅼ࡛ࡢどⅬࡸど⥺ࡢືྥࢆほᐹࡍࡿࡇ࡜࡛㸪ᗑ⯒ෆ㉎㈙ពᛮỴ
ᐃ㐣⛬ࢆศᯒࡋ㸪⁫␃᫬㛫ࡸᖹᆒ┠ど᫬㛫࡜㉎㈙⋡࡜ࡢ㛵ಀࢆศᯒࡋࡓ㸬ࡑࡢ⤖
ᯝ㸪ၟ ရ㑅ᢥࡀၟရ┠ど᫬㛫㸪ၟ ရࣛ࣋ࣝ┠ど᫬㛫㸪ᖺ㱋࡞࡝࡜㛵ಀࡀ࠶ࡿࡇ࡜㸪
ࡲࡓ㸪㉎㈙⾜ືࡀ⁫␃᫬㛫ࡸᖹᆒ┠ど᫬㛫࡜ᚲࡎࡋࡶ⥺ᙧࡢ㛵ಀ࡟࡞࠸ࡇ࡜ࢆ☜
ㄆࡋࡓࡀ㸪᭱㐺࡞≧ἣࢆ▱ࡿ࡟㊊ࡿᙜ࡚ࡣࡲࡾࡢⰋ࠸㛵ᩘᙧࢆᚓࡿࡇ࡜ࡣ࡛ࡁ࡞
࠿ࡗࡓ㸬ࡋ࠿ࡋ࡞ࡽࡀ㸪㈙࠸≀ᐈࡢど⥺ࢆ㏣ᑿࡋ㸪ࣅࢹ࢜᧜ᙳ࡜࢔ࣥࢣ࣮ࢺࢆ⤌
ࡳྜࢃࡏࡿᐇ㦂ᡭἲࡣ㸪ᚲせ࡞᝟ሗ཰㞟࡟࡜ࡗ࡚᭷ຠ࡛࠶ࡿࡇ࡜ࢆ᫂ࡽ࠿࡟ࡋࡓ㸬 
 
࣮࣮࢟࣡ࢻ㸸㉎㈙⾜ື, ពᛮỴᐃ㐣⛬, ど⥺ィ ࢩࢫࢸ࣒ 
 
ࡣࡌࡵ࡟
኱つᶍᑠ኎ᗑࡀࡼࡾ㧗࠸฼┈ࢆᚓࡿࡓࡵ࡟ࡣ㸪୍㐃ࡢᾘ㈝⪅⾜ື࡟⥲ྜⓗ࠿ࡘ㐺ษ
࡟స⏝ࡍࡿྲྀ⤌ࡳࡀồࡵࡽࢀࡿࡀ㸪ࡑࡢ᭱⤊ẁ㝵࡛࠶ࡿ᮶ᗑࡋࡓᾘ㈝⪅ࡀၟရࡢ㉎㈙
࡟ཬࡪࡼ࠺ㄏᑟࡍࡿ࡟ࡣ㸪ᗑ⯒ෆ࡟࠾ࡅࡿ✵㛫ࣞ࢖࢔࢘ࢺࡸၟရ㓄⨨➼ࡢㅖせᅉࡀᾘ
㈝⪅⾜ື࡟ཬࡰࡍᙳ㡪ࢆᢕᥱࡋ㸪᮶ᗑ⪅࡟⯆࿡ࢆᣢࡗ࡚⾜ື࡟⛣ࡋ࡚ࡶࡽ࠺ࡓࡵࡢ௙
᥃ࡅࡀᚲせ࡛࠶ࡿ㸬㏻ᖖ㸪ၟရࡢ್ᘬࡁ㸪᪂〇ရࡢᑟධ࡜㓄⨨㸪௻⏬〇ရࡢ㈍኎࡞࡝
࡟ࡼࡗ࡚ࡑࢀࡽࢆ⾜࠺஦ࡀ⪃࠼ࡽࢀࡿࡀ㸪ࡉࡽ࡟㸪㢳ᐈࡢ₯ᅾⓗ࡞㟂せࢆ᥀ࡾ㉳ࡇࡍ
ࡇ࡜࡟ࡼࡿ㈍኎ࡢಁ㐍࡜࡜ࡶ࡟㸪௚ࡢ㢮ఝᗑ⯒࡟ẚ࡭࡚኎ୖࡆࢆୖࡆࡿࡓࡵࡢ௚ᗑ⯒
࡜ࡣ␗࡞ࡿᡓ␎ࡀᚲせ࡜࡞ࡿ㸬 
኱つᶍᑠ኎ᗑࡢ኎ୖቑຍࢆᅗࡿ࡟ࡣ㸪㢳ᐈᩘቑຍ࡜ᐈ༢౯ቑຍࡢ 2 ࡘࡢ࢔ࣉ࣮ࣟࢳ
᪉ἲࡀ⪃࠼ࡽࢀࡿ㸬㏆ᖺ㸪1 ᗑ⯒࠶ࡓࡾࡢ㢳ᐈᩘࡣᚤቑࡋ࡚࠸ࡿ୍᪉࡛㸪ᐈ༢౯ࡢఙ
ࡧ⋡ࡣ࣐࢖ࢼࢫ࡛࠶ࡿ㸬ᐈ༢౯ࢆୖࡆࡿ࡟ࡣ㉎㈙Ⅼᩘࢆቑຍࡉࡏࡿࡇ࡜ࡀຠᯝⓗ࡛࠶
ࡿࡶࡢࡢ㸪ᾘ㈝⪅ࡢ㉎㈙⾜ື≉ᛶࢆᢕᥱࡋࡓୖ࡛࠶ࡿၟရ࡜ࡢ㛵㐃ᛶࡢ࠶ࡿၟရࢆ㉎
㈙ࡉࡏࡿྠ᫬㉎㈙ࢆಁ㐍ࡉࡏࡿ≧ἣࢆ᥎ ࡍࡿ஦ࡣᅔ㞴࡛࠶ࡿ㸬ࡶࡕࢁࢇ㸪ྠ᫬㉎㈙
ࢆಁ㐍ࡉࡏࡿᡭẁ࡜ࡋ࡚㸪ᗑෆࡢࣞ࢖࢔࢘ࢺࢆኚ᭦ࡍࡿ஦࡞࡝ࡀ᭷ຠ࡜⪃࠼ࡽࢀࡿࡀ㸪
ᐇ㝿ࡢᗑෆࣞ࢖࢔࢘ࢺࢆᐇ㦂ࡢ୍⎔࡜ࡋ࡚㢖⦾࡟ኚ᭦ࡍࡿ஦ࡣ⌧ᐇⓗ࡛ࡣ࡞࠸㸬ࡲࡓ㸪
୍⯡࡟ᗑෆ⁫ᅾ᫬㛫ࡀ㛗࠸࡜㢳ᐈࡢ㉎㈙ᶵ఍ࡀቑຍࡍࡿࡓࡵ㉎㈙Ⅼᩘࡀቑຍࡍࡿ஦ࡀ
ண᝿ࡉࢀࡿࡀ㸪ࡇࡢሙྜࡶᐇ㦂࡟ࡼࡿ᳨ドࡣᅔ㞴࡛࠶ࡿ㸬 
ᾘ㈝⪅⾜ືㄽࡢ୺せ࡞◊✲ศ㔝ࡢ 1 ࡘ࡛࠶ࡿᾘ㈝⪅ࡢ㈙≀⾜ື࡟ࡘ࠸࡚ࡢ◊✲ࡣ㸪
                                                  
1 㛵す኱Ꮫ♫఍ⓗಙ㢗ࢩࢫࢸ࣒๰⏕ࢭࣥࢱ࣮㸪㛵す኱Ꮫ⎔ቃ㒔ᕷᕤᏛ㒊 
2 ᰴᘧ఍♫ NSࢯ࣮ࣜࣗࢩࣙࣥࢬ㛵す 
ཎⴭㄽᩥ
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㈙≀ሙᡤ࡜ࡋ࡚ࡢᗑ⯒ࡢ㑅ᢥ࡟㛵ࢃࡿࠕᗑ⯒㛫㉎㈙⾜ືࠖࡢ◊✲࡜㸪㑅ᢥࡉࢀࡓ≉ᐃ
ᗑ⯒ෆ࡛ࡢ㈙≀⾜ື࡛࠶ࡿࠕᗑ⯒ෆ㉎㈙⾜ືࠖ࡟ࡘ࠸࡚ࡢ◊✲ࡢ 2 ࡘ࡟኱ูࡉࢀࡿ㸬
ࡍ࡞ࢃࡕ㸪๓⪅ࡀ㸪ᾘ㈝⪅ࡢࠕ✵㛫ⓗ⾜ືࠖࡢഃ㠃࡟ᙉࡃ↷ᑕࡋࡓ◊✲࡛࠶ࡿࡢ࡟ᑐ
ࡋ࡚㸪ᚋ⪅ࡣ㸪୍᪦㊊ࢆ㋃ࡳධࢀࡓᑠ኎ᗑ⯒ෆ࡟࠾࠸࡚ᾘ㈝⪅ࡣ࡝ࡢࡼ࠺࡟ၟရࢆ㉎
ධࡍࡿࡢ࠿࡜࠸࠺ࠕ≉ᐃ≧ἣୗࡢ㉎㈙⾜ືࠖࢆ┤᥋ྲྀᢅ࠺◊✲࡛࠶ࡿ㸬ࡑࡋ࡚㸪ࡇࢀ
ࡲ࡛࡟ẚ㍑ⓗ㇏ᐩ࡞◊✲ᡂᯝࡀ⵳✚ࡉࢀ࡚࠸ࡿ๓⪅࡟ᑐࡋ࡚㸪ᚋ⪅ࡣࡑࡢ◊✲࡜య⣔
໬ࡀⴭࡋࡃ㐜ࢀ࡚ࡁࡓ◊✲㡿ᇦ࡛࠶ࡗࡓ 1)㸬 
ࠕ≉ᐃ≧ἣୗࡢ㉎㈙⾜ື ࡟ࠖ╔┠ࡍࡿ࡜ࡁ㸪ᾘ㈝⪅ࡢᗑ⯒ෆ㉎㈙ពᛮỴᐃ㐣⛬(௨㝆㸪
ពᛮỴᐃ)࡟ᙳ㡪ࢆ୚࠼ࡿ≧ἣせᅉ࡜ࡋ࡚ࡣࠕ㈙≀≧ἣせᅉࠖ࡜ࠕᗑ⯒ෆ≧ἣせᅉࠖࡢ
2 ࡘࡢせᅉ⩌ࡀ⪃࠼ࡽࢀ㸪ࡇࢀࡽࡢせᅉཬࡧࡑࡢ┦஫స⏝ࡀ㉎ධணᐃၟရࡲࡓࡣணᐃ
እၟရࡢពᛮỴᐃ࡟ᑐࡋ࡚ಁ㐍ⓗ࡞࠸ࡋ㜼ᐖⓗ࡟స⏝ࡋࡘࡘ㸪⤖ᯝ࡜ࡋ࡚㉎ධၟရ㞟
ྜࡀᙧᡂࡉࢀࡿ஦࡜࡞ࡿ 1)㸬 
ᮏ◊✲ࡣࡇࢀࡽࡢ࠺ࡕ㸪ࡇࢀࡲ࡛࠶ࡲࡾ᫂☜࡟ࡉࢀ࡚ࡇ࡞࠿ࡗࡓ㸪ၟရ┠ど᫬㛫࣭
⁫␃᫬㛫࡜㉎㈙⋡࡜ࡢ㛵ಀ࡟↔Ⅼࢆ࠶࡚㸪┦஫࡟࡝ࡢࡼ࠺࡞㛵ಀࡀぢ࠸ࡔࡏࡿ࠿ࢆ㸪
ᐇ ࢹ࣮ࢱࢆࡶ࡜࡟ศᯒࡍࡿࡇ࡜ࢆ┠ⓗ࡜ࡍࡿ㸬 
 
ᐇ㦂ࡢᇶᮏⓗ⪃࠼᪉࡜᪉ἲ
࣐࣮ࢣࢸ࢕ࣥࢢ⌮ㄽ࡟࠾࠸࡚ࠕ4Pࠖ࡜࿧ࡤࢀࡿ㸪〇ရ(product)㸪౯᱁(price)㸪ᗈ࿌࣭
㈍኎ಁ㐍(promotion)㸪㈍኎⌧ሙ(place)ࡢ 4 ࣇ࢓ࢡࢱ࣮ࡸ㸪ࠕQCDFࠖ࡜࿧ࡤࢀࡿ㸪ရ㉁
(quality)㸪ࢥࢫࢺ(cost)㸪⣡ᮇ(delivery)㸪ࣇࣞ࢟ࢩࣅࣜࢸ࢕(flexibility)ࡢ 4ࣇ࢓ࢡࢱ࣮ࢆ
➇தຊせ⣲࡜఩⨨௜ࡅ㸪ࡑࢀࡽࢆព㆑ࡋ࡚㈍኎ᡓ␎ࢆ⤌❧࡚ࡿ஦ࡀ୍⯡ⓗ࡛࠶ࡿ 2)㸬  
୍᪉࡛㸪ᾘ㈝⪅ࡢᗑ⯒ෆ࡛ࡢ⾜ື࡟㛵ࡋ࡚ࡣ㸪᫂☜࡞㉎ධ┠ⓗࡀ࡞࠸ࡓࡵ࡟ᑠ኎ᗑ
ࡀ᭱ึ࡟ண 㸪タᐃࡋࡓ㏻㊰࡟ἢࡗ࡚㐍ࡴࠕ㠀ィ⏬㉎㈙ࠖ࡜㸪ᾘ㈝⪅⮬㌟ࡀ᫂☜࡞㉎
ධ┠ⓗࢆணࡵࡶࡗ࡚㈙࠸≀࡟᮶ࡿࠕィ⏬㉎㈙ࠖࡀᏑᅾࡍࡿࡇ࡜ࡀ▱ࡽࢀ࡚࠸ࡿ㸬ࡓࡔ
ࡋ㸪ᾘ㈝⪅ࡢ⾜ື≉ᛶࢆᢕᥱࡋ࡚ᾘ㈝⪅ࡢ㉎㈙⾜ືࢆண ࡍࡿࡇ࡜ࡣ㏻ᖖᅔ㞴࡛࠶ࡾ㸪
㢳ᐈࡢ㉎㈙ࡢุ᩿ࡶᑠ኎ᗑ⯒ෆࡢၟရ㓄⨨ࡸရᥞ࠼㸪ኳೃ࣭Ẽೃ࡞࡝ࡢ௚ࡢせᅉࡶ኱
ࡁࡃ౫Ꮡࡍࡿ㸬 
๓㏙ࡢࡼ࠺࡟ᗑ⯒ഃࡢࣞ࢖࢔࢘ࢺኚ᭦ࡸ㈙࠸≀ᐈࡢ⁫ᅾ᫬㛫࡜㉎㈙⾜ືࡢ㛵ಀࢆ⮬
↛࡞ᙧ࡛▱ࡿࡇ࡜ࡣᅔ㞴࡛࠶ࡿ㸬ࡇࡢࡓࡵ㸪ୖグࡢࡼ࠺࡞㉎㈙⾜ື࡜ྛせᅉ࡜ࡢ㛵ಀ
ࢆ▱ࡿᡭἲࢆᕤኵࡍࡿᚲせࡀ࠶ࡿ㸬 
ᮏᐇ㦂࡛ࡣ㸪ᐇ㝿ࡢ኱つᶍᑠ኎ᗑࢆᑐ㇟ᗑ⯒࡜ࡋ㸪ࡑࡇ࡛᪥ᖖ㈙࠸≀ࡋ࡚࠸ࡿ㏆㞄
ఫẸࡢ༠ຊࢆᚓ࡚㸪ྛ ㈙࠸≀ᐈࡢど⥺ࢆ㏣ᑿࡋࡘࡘᐇ㝿࡟㈙࠸≀ࢆࡋ࡚ࡶࡽ࠺ࡇ࡜࡛㸪
ࡑࡢ㛵ಀᛶศᯒ࡟ᚲせ࡞᝟ሗࢆ㞟ࡵࡿ᪉ἲࢆ᥇⏝ࡋࡓ㸬ྛ㈙࠸≀ᐈࡢ⪃࠼ࡣ㸪஦๓࣭
஦ᚋࡢ࢔ࣥࢣ࣮ࢺ࡛ᢕᥱࡋ㸪ヲ⣽࡞㈙࠸≀⾜ືࡣࣅࢹ࡛࢜᧜ᙳࡍࡿࡇ࡜࡛㸪㸯ே㸯ே
ࡢ㈙࠸≀⾜ືࢆከ㠃ⓗ࡟᝟ሗ࡜ࡋ࡚ᚓࡿࡇ࡜࡜ࡋࡓ㸬ࡇࢀ࡟ࡼࡾ㸪ᚲࡎࡶ⮬↛࡞㈙࠸
≀⾜ື࡟ࡣ࡞ࡽ࡞࠸ࡀ㸪୍᪉࡛ᬑẁࡢ≧ἣ࡟࡛ࡁࡿࡔࡅ㏆࠸ᙧ࡛ࡢ㈙࠸≀⾜ື᝟ሗࢆ
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ᚓࡽࢀࡿࡇ࡜ࡀᮇᚅ࡛ࡁࡿ㸬 
ᐇ㝿࡟ࡣ㸪㛵すࢫ࣮ࣃ࣮㥐๓ᗑ(රᗜ┴ఀ୹ᕷ୰ኸ 1-1-1㸪௨㝆㸪㛵すࢫ࣮ࣃ࣮)ࡢ༠
ຊࡢࡶ࡜㸪රᗜ┴ఀ୹ᕷ㕥ཎᆅ༊ࢆᑐ㇟࡟࢔࢖࣐࣮ࢡࣞࢥ࣮ࢲ(ᰴᘧ఍♫ࢹ࢕ࢸࢡࢺ㸹
View Tracker㸪ᅗ 2-1a㸪ᅗ 2-1b)ࢆ⏝࠸࡚㸪ேࡀၟရࢆ㑅ᢥ㸭㠀㑅ᢥࡋࡓ᫬Ⅼ࡛ࡢどⅬ
ࡸど⥺ࡢືྥࢆほ ࡍࡿ஦࡛㸪ពᛮỴᐃࢆศᯒࡍࡿ஦ࢆ┠ⓗ࡜ࡍࡿ㸬 
 
ᅗ 2-1a ࢔࢖࣐࣮ࢡࣞࢥ࣮ࢲࡢ⿦╔(ṇ㠃) ᅗ 2-1b ࢔࢖࣐࣮ࢡࣞࢥ࣮ࢲࡢ⿦╔(ᶓ) 
 ᗑ⯒ෆ㉎㈙⾜ື(௨㝆㸪㉎㈙⾜ື)ࢆศᯒࡍࡿ௦⾲ⓗ࡞ᡭἲࡢ 1ࡘ࡟ࠕື⥺ศᯒ ࠖࡀ
ᣲࡆࡽࢀࡿ㸬ື⥺ศᯒ࡜ࡣ㸪㈙≀⾜ືࢆࡍࡿ୍⯡ᾘ㈝⪅ࢆᚋ᪉࠿ࡽᴟ⛎࡟㏣㊧ࡋ㸪⛣
ື⤒㊰࡜❧ᐤࡗࡓ࣏࢖ࣥࢺ㸪㈙ୖၟရࢆグ㘓ࡍࡿ࡜࠸ࡗࡓᡭἲ࡛࠶ࡿ㸬ࡇࢀࡣࠕ㈙ୖ
㔠㢠(ᐈ༢౯)ࡀᗑ⯒ෆࡢ⛣ື㊥㞳(ື⥺㛗)ࡸ⁫␃᫬㛫࡟ࡼࡗ࡚Ỵࡲࡿࠖ࡜࠸ࡗࡓ⪃࠼᪉
࡟ᇶ࡙ࡃศᯒἲ࡛࠶ࡾ㸪௨ୗࡢࡼ࠺࡟ᐃᘧ໬ࡉࢀ࡚࠸ࡿࡶࡢࡀ୍⯡ⓗ࡛࠶ࡿ㸬 
㈙ୖ㔠㢠൫ᐈ༢౯൯ 
ൌື⥺㛗ሺ⁫␃᫬㛫ሻ ൈ❧ᐤ⋡ ൈ㈙ୖ⋡ ൈ㈙ୖಶᩘ ൈၟရ༢౯ ڮሺʹ െ ͳሻ 
 ͤ❧ᐤ⋡ ൌ⥲❧ᐤᅇᩘ
ື⥺㛗
 ൫༢఩ື⥺㛗࠶ࡓࡾࡢ❧ᐤᅇᩘ൯ 
 ͤ㈙ୖ⋡ ൌ⥲㈙ୖᅇᩘ
⥲❧ᐤᅇᩘ
 ൫❧ᐤࡗࡓ࠺ࡕ࡛ࡢ㈙ୖࡢ๭ྜ൯ 
 ͤ㈙ୖಶᩘ ൌ⥲㈙ୖಶᩘ
⥲㈙ୖᅇᩘ
 ൫㈙ୖ ͳᅇ࠶ࡓࡾࡢ㉎ධಶᩘ൯ 
ୖᘧ࠿ࡽศ࠿ࡿࡼ࠺࡟㸪୍ ⯡ⓗ࡟ࡣ㈙ୖ㔠㢠(ᐈ༢౯)ࡣື⥺㛗ࡸ⁫␃᫬㛫࡟ẚ౛ࡋ࡚
ቑຍࡍࡿ࡜ࡉࢀ࡚࠸ࡿࡀ㸪ື ⥺㛗ࡸ⁫␃᫬㛫ࡀ↓㝈኱࡟࡞ࡿ࡜㈙ୖ㔠㢠(ᐈ༢౯)ࡀ↓㝈
኱࡟࡞ࡿࢃࡅ࡛ࡣ࡞࠸㸬ࡍ࡞ࢃࡕ㸪㉎㈙⾜ື࡟ࡣᚲࡎ㈙ୖ㔠㢠(ᐈ༢౯)ࢆ᭱኱໬ࡍࡿไ
⣙ࡀᏑᅾࡍࡿ᭱㐺໬ၥ㢟࡜ᤊ࠼ࡿ஦ࡀ࡛ࡁࡿ㸬ࡋ࠿ࡋ㸪ື⥺ศᯒࢆ᭱㐺໬ၥ㢟࡜ࡋ࡚
ᤊ࠼ࡿ஦ࡣ୍⯡ⓗ࡛ࡣ࡞࠸ࡢࡀ⌧≧࡛࠶ࡿ㸬 
ᾘ㈝⪅ࡣពᛮỴᐃࢆ⾜࠺㝿㸪ࡓࡃࡉࢇࡢ᝟ሗࢆどぬⓗ࡟ᤊ࠼࡚࠸ࡿ㸬ࡑࡇ࡛㸪୍㐃
ࡢ㉎㈙⾜ືࢆ࢔࢖࣐࣮ࢡࣞࢥ࣮ࢲ࡟ࡼࡗ࡚ほ ࣭ グ㘓ࡍࡿ㸬グ㘓ࡉࢀࡓື⏬ࢆศᯒࡋ㸪
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ᾘ㈝⪅ࡀఱࢆఱ⛊┠どࡍࡿ࠿࡟ࡼࡗ࡚㑅ᢥ㸭㠀㑅ᢥࡢពᛮỴᐃࢆࡍࡿࡢ࠿ࢆศᯒࡍࡿ㸬  
ᮏᐇ㦂࡛ࡣ㸪ほ ⪅ࡀࢸ࣮࣐ࢆタᐃࡋ㸪࢔࢖࣐࣮ࢡࣞࢥ࣮ࢲࢆ⿦╔ࡋࡓ⿕㦂⪅(௨㝆㸪
⿕㦂⪅)ࡣࡑࡢࢸ࣮࣐࡟ᇶ࡙࠸࡚⮬ࡽࡢุ᩿࡛㛵すࢫ࣮ࣃ࣮ෆࢆືࡁ࡞ࡀࡽၟရࢆ᥈
⣴ࡋ㸪⿕㦂⪅ࡀ⮬ࡽࡢពᛮ࡛」ᩘࡢၟရࢆ㑅ᢥࡍࡿ㸬ᐇ㦂ᚋ㸪ほ ⪅ࡣ࢔࢖࣐࣮ࢡࣞ
ࢥ࣮ࢲ࡟グ㘓ࡉࢀࡓࢹ࣮ࢱࢆᢳฟࡋ㸪OTRS(ࢪࣕࢩ࢕ᰴᘧ఍♫㸹Operation Time Research 
Software)ࢆ⏝࠸࡚せ⣲᫬㛫ࢆィ 㸪ࢢࣛࣇ໬ࢆ⾜࠸㸪R ゝㄒࢆ⏝࠸࡚㔜ᅇᖐศᯒࢆ⾜
࠸㸪ࡑࡢ⤖ᯝࢆ⪃ᐹࡍࡿ㸬ᐇ㦂ࡢ๓ᚋ࡟ࡣ⿕㦂⪅࡟ᑐࡋ㸪࢔ࣥࢣ࣮ࢺࢆᐇ᪋ࡋ㸪ࡑࡢ
⤖ᯝࡶศᯒࡢᑐ㇟࡜ࡍࡿ㸬㈙࠸≀ᐈࡀ࡝ࡢࡼ࠺࡞⪃࠼ࡢࡶ࡜࡛㉎㈙⾜ືࢆ⾜ࡗࡓ࠿ࢆ
▱ࡿࡓࡵ࡟㸪࢔ࣥࢣ࣮ࢺࢆᐇ᪋ࡍࡿ㸬࢔ࣥࢣ࣮ࢺࡣ 2✀㢮(஦๓࢔ࣥࢣ࣮ࢺ㸪஦ᚋ࢔ࣥ
ࢣ࣮ࢺ)࡛㸪ࡑࢀࡒࢀࡢ࢔ࣥࢣ࣮ࢺࢆᅗ 2-2㸪ᅗ 2-3࡟♧ࡍ㸬 
 
ᅗ 2-2 ஦๓࢔ࣥࢣ࣮ࢺ⚊ 
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ᅗ 2-3 ஦ᚋ࢔ࣥࢣ࣮ࢺ⚊ 
 ᐇ㦂ࡣ㸪௨ୗࡢ᮲௳(⾲ 2-1㸪⾲ 3-2)࡛ᮏᐇ㦂ཬࡧゎᯒࢆᇳࡾ⾜࠺㸬 
⾲ 2-1 ᐇ㦂࣭ゎᯒ᮲௳ 
ሙᡤ 㛵すࢫ࣮ࣃ࣮㥐๓ᗑ 1㝵 
᪥᫬ 2012ᖺ 12᭶ 8᪥(ᅵ)㹼14᪥(㔠) 13᫬㹼18᫬ 
⿕㦂⪅ 20௦㹼70௦ࡢ⏨ዪィ 21ྡ (ෆ㸪᭷ຠグ㘓ື⏬ 19ࢧࣥࣉࣝ) 
౑⏝ჾල View Tracker(ᰴᘧ఍♫ࢹ࢕ࢸࢡࢺ) iVIS HF S11(࢟ࣖࣀࣥᰴᘧ఍♫)㸪HDC-SD9-S(ࣃࢼࢯࢽࢵࢡᰴᘧ఍♫) 
ゎᯒ 
ࢯࣇࢺ 
Operation Time Research Software(ࢪࣕࢩ࢕ᰴᘧ఍♫) 
R x64 2.13.0(ࣇ࣮ࣜࢯࣇࢺ) 
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⾲ 2-2 ┠ど᫬㛫ࡢศᯒ࡟ᑐࡍࡿኚᩘࡢタᐃ 
y ၟရ㑅ᢥ 
x1 ၟရ᥈⣴᫬㛫 
x2 ၟရ┠ど᫬㛫 
x3 ၟရ౯᱁┠ど᫬㛫 
x4 ၟရࣛ࣋ࣝ┠ど᫬㛫 
x5 ၟရㄝ᫂┠ど᫬㛫 
x6 ⾲♧ᯈ┠ど᫬㛫 
x7 POPᗈ࿌┠ど᫬㛫 
x8 Ꮨ⠇ 
x9 ᫬㛫ᖏ 
x10 ኳẼ 
x11 ᖺ㱋 
x12 ᛶู 
x13 ㌟㛗 
x14 ஺㏻ᡭẁ 
x15 ண⟬ 
ͤyཬࡧ x8㹼x15ࡣ㞳ᩓ್࡛࠶ࡾ㸪x1㹼x7ࡣ 0㹼100ࡢ㐃⥆್ࡢኚᩘ࡛࠶ࡿ 
 
ᐇ㦂ࡢ⤖ᯝ
௨ୗ࡟≉ᚩⓗ࡞ᐇ㦂⤖ᯝࢆ 2ࢧࣥࣉࣝ(20௦⏨ᛶ㸪60௦ዪᛶ)♧ࡍ㸬 
 
ᅗ 3-1 20௦⏨ᛶࡢ඲ၟရ࡟ᑐࡍࡿ⤖ᯝ 
0
2
4
6
8
10
12
14
16
18
20
ᡤ
せ
᫬
㛫
/඲
య
᫬
㛫
*1
00
[䠂
]
㉎㈙⾜ື䛾ศ㢮
1ၟရ䛒䛯䜚䛾㉎㈙⾜ື䛾ศ㢮
ၟရ1 ၟရ2 ၟရ3
ၟရ4 ၟရ5 ၟရ6
ၟရ7 ၟရ8 ၟရ9
ၟရ10 ၟရ11 ၟရ12
ၟရ13 ၟရ14 ၟရ15
ၟရ16 ၟရ17 ၟရ18
ၟရ19 ၟရ20 ၟရ21
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ᅗ 3-2 20௦⏨ᛶࡢ㉎ධࡋࡓၟရࡢࡳ࡟ὀ┠ࡋࡓ⤖ᯝ 
 
 
 
 
 
⾲ 3-1 20௦⏨ᛶࡢࡲ࡜ࡵ 
 ㉎㈙ 㠀㉎㈙ 
⥲┠ど᫬㛫 
[sec] 164.7 216.1 
☜⋡ 0.4325 0.5675 
ᖹᆒ┠ど᫬㛫
[sec] 41.18 12.71 
᭱኱┠ど᫬㛫
[sec] 55.7 31.9 
᭱ᑠ┠ど᫬㛫
[sec] 29.4 2.8 
 
 
 
 
0
2
4
6
8
10
12
14
16
18
20
ᡤ
せ
᫬
㛫
/඲
య
᫬
㛫
*1
00
[䠂
]
㉎㈙⾜ື䛾ศ㢮
1ၟရ䛒䛯䜚䛾㉎㈙⾜ື䛾ศ㢮
ၟရ8 ၟရ12
ၟရ16 ၟရ21
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ᅗ 3-3 60௦ዪᛶࡢ඲ၟရ࡟ᑐࡍࡿ⤖ᯝ 
 
 
 
ᅗ 3-4 60௦ዪᛶࡢ㉎ධࡋࡓၟရࡢࡳ࡟ὀ┠ࡋࡓ⤖ᯝ 
0
2
4
6
8
10
12
14
16
18
20
ᡤ
せ
᫬
㛫
/඲
య
᫬
㛫
*1
00
[䠂
]
㉎㈙⾜ື䛾ศ㢮
1ၟရ䛒䛯䜚䛾㉎㈙⾜ື䛾ศ㢮
ၟရ1 ၟရ2
ၟရ3 ၟရ4
ၟရ5 ၟရ6
ၟရ7 ၟရ8
ၟရ9 ၟရ10
ၟရ11 ၟရ12
ၟရ13 ၟရ14
ၟရ15 ၟရ16
ၟရ17 ၟရ18
ၟရ19 ၟရ20
ၟရ21 ၟရ22
ၟရ23 ၟရ24
ၟရ25 ၟရ26
0
2
4
6
8
10
12
14
16
18
20
ᡤ
せ
᫬
㛫
/඲
య
᫬
㛫
*1
00
[䠂
]
㉎㈙⾜ື䛾ศ㢮
1ၟရ䛒䛯䜚䛾㉎㈙⾜ື䛾ศ㢮
ၟရ1 ၟရ22
ၟရ24 ၟရ25
ၟရ26
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⾲ 3-2 60௦ዪᛶࡢࡲ࡜ࡵ 
 ㉎㈙ 㠀㉎㈙ 
⥲┠ど᫬㛫 
[sec] 153.3 432.6 
☜⋡ 0.2616 0.7384 
ᖹᆒ┠ど᫬㛫 
[sec] 30.66 20.6 
᭱኱┠ど᫬㛫 
[sec] 48.8 67.4 
᭱ᑠ┠ど᫬㛫 
[sec] 21.1 4 
 
⾲ 3-3  㔜ᅇᖐศᯒࡢ⤖ᯝ 

 
ᅗ 3-1㹼3-4 ࡼࡾ㸪⿕㦂⪅(=ᾘ㈝⪅)ࡣ㉎㈙㸭㠀㉎㈙࡟࠿࠿ࢃࡽࡎ౯᱁ࡸ POP ᗈ࿌ࢆ
┠どࡍࡿ᫬㛫࡟ẚ࡭࡚ၟရࢆ┠どࡍࡿ᫬㛫ࡀᅽಽⓗ࡟㛗࠸ࡇ࡜ࡀࢃ࠿ࡿ㸬ࡇࡢࡇ࡜࠿
ࡽ౯᱁᝟ሗࡣ᪥ᖖࡢ౯᱁࡜ẚ㍑ࡍࡿࡇ࡜ࡣ࠶ࡗ࡚ࡶពᛮỴᐃࡢ᭱኱ࡢせᅉ࡜ࡣゝ࠸ษ
ࢀ࡞࠸㸬ࡲࡓ㸪᪂ၟရࡸ≉኎࡞࡝ࡢ POPᗈ࿌࡛࠶ࡗࡓ࡜ࡋ࡚ࡶ┠ど᫬㛫ࡣ㛗ࡃ࡞ࡃຠ
ᯝⓗ࡟స⏝ࡋ࡚࠸ࡿ࡜ࡣゝ࠸ษࢀ࡞࠸㸬 
⾲ 3-1㹼3-2ࡼࡾ㸪㈙ୖ㔠㢠㸦ᐈ༢౯㸧࡜ື⥺㛗㸦⁫␃᫬㛫㸧ࡣẚ౛ࡋ࡚࠸࡞࠸ࡇ࡜
ࡀศ࠿ࡾ㸪࠿ࡘ㈙ୖ㔠㢠㸦ᐈ༢౯㸧࡜┠ど᫬㛫ࡶẚ౛ࡋ࡚࠸࡞࠸ࡇ࡜ࡀศ࠿ࡿ㸬ࡇࡢ
ࡇ࡜࠿ࡽ㸪᭱㐺࡞ື⥺㛗㸦⁫␃᫬㛫㸧ࡸ┠ど᫬㛫ࡀᏑᅾࡋ㸪ࡑࢀࢆ⟬ฟࡍࡿᘧࡀ₯ᅾ
ⓗ࡟Ꮡᅾࡍࡿ࡜⪃࠼ࡽࢀࡿ㸬 
⾲ 3-3ࡼࡾ㸪ၟရ┠ど᫬㛫(x2)㸪ၟရࣛ࣋ࣝ┠ど᫬㛫(x4)㸪ᖺ㱋(x11)࡟᭷ពᛶࡀㄆࡵ
ࡽࢀࡓ㸬ࡋ࠿ࡋỴᐃಀᩘࡀ 0.2235࡜ప࠸ᩘ್࡟࡜࡝ࡲࡗࡓࡇ࡜࠿ࡽ㸪ࡇࡢᅇᖐᘧࡀ⾜
ືࢆㄝ᫂ࡋࡁࢀࡓ࡜ࡣゝ࠼࡞࠸㸬ேࡢពᛮỴᐃࡣ♫఍⛉Ꮫⓗ࡛࠶ࡿࡓࡵ㸪Ỵᐃಀᩘࡀ
㧗࠸ᩘ್ࡀぢ㎸ࡵ࡞࠸࡜⪃࠼ࡽࢀࡿ㸬ࡲࡓ㸪ᖺ㱋࡟ࡣⱝᖸࡢ೫ࡾࡀㄆࡵࡽࢀࡿࡓࡵ㸪
඲࡚ࡢᖺ㱋ᒙࡢࢧࣥࣉࣝࢆ཰㞟ࡍࡿࡇ࡜࡛ᨵၿࢆᅗࡿࡇ࡜ࡀᚲせ࡛࠶ࢁ࠺㸬  
 
㼕㼚㼠㼑㼞㼏㼑㼜㼠 㼤㻝 㼤㻞 㼤㻟
㻙㻜㻚㻟㻥㻞㻝 㻜㻚㻜㻜㻝㻝㻢㻤 㻜㻚㻜㻝㻠㻞㻡 㻜㻚㻜㻞㻣㻝㻢
㼤㻠 㼤㻡 㼤㻢 㼤㻣
㻜㻚㻜㻞㻝㻡㻣 㻙㻜㻚㻜㻜㻞㻡㻟㻤 㻙㻜㻚㻜㻞㻥㻜㻡 㻙㻜㻚㻜㻞㻠㻞㻣
㼤㻤 㼤㻥 㼤㻝㻜 㼤㻝㻝
㻺㻭 㻙㻜㻚㻜㻝㻢㻤㻥 㻺㻭 㻜㻚㻜㻡㻣㻤㻡
㼤㻝㻞 㼤㻝㻟 㼤㻝㻠 㼤㻝㻡
㻜㻚㻝㻝㻣㻣 㻜㻚㻜㻟㻝㻠㻥 㻜㻚㻜㻠㻣㻢㻝 㻜㻚㻜㻝㻞㻣㻤
㼟㼠㼍㼚㼐㼍㼞㼐㻌㼑㼞㼞㼛㼞 㻾㻙㼟㼝㼡㼍㼞㼑㼐 㻲㻙㼟㼠㼍㼠㼕㼟㼠㼕㼏 㼜㻙㼢㼍㼘㼡㼑
㻜㻚㻠㻠㻣㻡 㻜㻚㻞㻞㻟㻡 㻤㻚㻡㻞㻟 㻞㻚㻥㻝㻡㻱㻙㻝㻡
㻹㼕㼚 㻝㻽 㻹㼑㼐㼕㼍㼚 㻟㻽 㻹㼍㼤
㻙㻝㻚㻝㻢㻞 㻙㻜㻚㻠㻜㻡㻥 㻜㻚㻜㻟㻢㻟㻝 㻜㻚㻠㻝㻣㻣 㻜㻚㻤㻡㻣㻠
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ࡲ࡜ࡵ
ᮏᐇ㦂࡛ࡣ㸪ᐇ㝿ࡢ኱つᶍᑠ኎ᗑࡢ㈙࠸≀ᐈ࡟࢔࢖࣐࣮ࢡࣞࢥ࣮ࢲࢆ⏝࠸࡚㸪ேࡀ
ၟရࢆ㑅ᢥ㸭㠀㑅ᢥࡋࡓ᫬Ⅼ࡛ࡢどⅬࡸど⥺ࡢືྥࢆほ ࡍࡿ஦࡛㸪ពᛮỴᐃࢆ▱ࡿ
ᡭἲࢆᥦ᱌ࡋ㸪ࡑࢀ࡟ᇶ࡙ࡁᐇ ࢆ⾜࠸ศᯒࡋࡓ㸬ࡑࡢ⤖ᯝ㸪ၟရ┠ど᫬㛫࣭⁫␃᫬
㛫࡜㉎㈙⾜ື࡜ࡢ㛵ಀࡣ㸪ᚲࡎࡋࡶ⥺ᙧ࡛ࡣ࡞࠸ࡇ࡜ࡀㄆࡵࡽࢀࡓࡀ㸪᭱㐺᫬㛫ࢆ▱
ࡿࡓࡵࡢ༑ศ࡞㛵ᩘᙧࢆᚓࡿ࡟ࡣ⮳ࡽ࡞࠿ࡗࡓ㸬 
௒ᚋࡢㄢ㢟࡜ࡋ࡚㸪ࡼࡾከࡃࡢேࢆ⿕㦂⪅࡜ࡋ㸪Ꮨ⠇㸪ኳೃ㸪᫬㛫ኚືࢆ⪃៖ࡋࡓ
ࢹ࣮ࢱࢆ཰㞟࣭ศᯒࡍࡿࡇ࡜ࡀ࠶ࡆࡽࢀࡿ㸬ࡲࡓ㸪ᚓࡽࢀࡓࢹ࣮ࢱ࠿ࡽື⥺ศᯒ࡟ࡘ
࠸࡚ࡢࡼࡾ࠶࡚ࡣࡲࡾࡢⰋ࠸㛵ᩘᘧࢆᥦ᱌ࡍࡿᚲせࡀ࠶ࡿ3㸬 
 
࠙ㅰ ㎡ࠚ 
᭱ᚋ࡟㸪ᮏᐇ㦂࡟ࡈ༠ຊ㈷ࡗࡓ㸪ᰴᘧ఍♫㛵すࢫ࣮ࣃ࣮࣐࣮ࢣࢵࢺ㸪ఀ୹ᕷ❧ఀ୹
㧗➼Ꮫᰯ⏿஭ඞᙪඛ⏕㸪ఀ୹ᕷ㕥ཎᆅ༊♫༠ࡢⓙᵝ㸪࠾ࡼࡧᐇ㦂ࢆࢧ࣏࣮ࢺࡋ࡚ࡃࢀ
ࡓᏛ⏕࡟ㅰពࢆ⾲ࡋࡓ࠸㸬 
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An Analysis of Relation between Staying or Visual Time 
and Rate of Purchase in a Department Store 
 
Keiichi KITAZUME, Toshihiro YOKOUCHI 
࠙Abstractࠚ 
A traffic analysis, one of the traditional analytic methods of consumer behavior, has shown that 
amount of expenditure is in proportion to the length of traffic or staying time in a shop. 
However, it means that the longer traffic is, the more expenditure is to infinity. The current 
paper investigates the relation between staying or visual time and rate of purchase in a real 
shop by observing consumer’s line of sight and view point by using the Eye-Mark Recorder 
and analyzing the decision making process. The results show that consumer’s choice behavior 
has relationship with his/her visual time of goods and their labels and his/her age. In addition, 
they suggests that the rate of purchase does not always have linear relation with the traffic or 
staying time, but cannot find the optimal situation. In this investigation, the experiment method 
of observing consumer’s line of sight with recording video and making a questionnaire survey 
is effect to correct the required information. 
 
Keywords and Phrases: consumer behavior, decision making process, eye-tracking system 
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